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Press release
(English Translation)
SIGEP 2022, THE DOLCE OUT-OF-HOME MARKET IN ITALY HAS A VALUE OF 9.5 BILLION EUROS
· Upswing in the consumption of artisan gelato, which in 2021 recovered over 19% on domestic consumption in 2019, Italian chains steady at global level; increase in the presence in foreign countries
· Italy, ahead of Germany in the production of roasted coffee, reached first place in Europe in coffee roasting, with 32% of total EU production
· Pastry, 16.8% increase in the export of desserts for special occasions compared to the pre-pandemic period, exceeding the +12.5% of the EU average. Leavened products pass the 118.5 million euro mark in Italy
Rimini, 9th March 2022 – At Rimini expo centre, on Saturday 12th March, the opening of the 43rd edition of Sigep - The Dolce World Expo, the Italian Exhibition Group b2b expo dedicated to the artisan gelato, pastry, chocolate, bakery and coffee product chains. These are chains of the dolce foodservice trade, which in Italy in 2021 generated an overall turnover value estimated at 9.5 billion euros (gelato €2.3b, pastry €550m in export and €600m on the domestic market in 2019; chocolate €2b, leavened products €118m, coffee and roasting €4b). 

ARTISAN GELATO, THE FIGURES IN ITALY AND IN EUROPE 

Following the setback in consumption due to the pandemic, in Italy, gelato ended 2021 with a 19.5% increase on 2020 (17.8% less than 2019). Consumption was mainly supported by domestic summer tourism and arrivals from Germany and Spain, the two liveliest markets for the consumption of artisan gelato in Europe.  In absolute terms, the consumption curve that in Italy in 2019 reached 2.8 billion euros and dropped to 1.85 billion in 2020, rose to 2.3 billion in 2021 (Sigep Observatory processing of ISTAT data of the turnover of the Service sector). 

Although gelato parlours are to be found in 76 countries worldwide, Europe continues to be the main market for artisan gelato, as far as both the number of gelato parlours is concerned (approximately 65,000) and for the consumption of artisan products. Italy is followed by Germany, Spain and Poland, but there is also an important presence in other countries, from Austria to France and Belgium to Holland. 
Italy’s world leadership also regards the sector of ingredients and semi-finished products for gelato, in which 65 enterprises are involved, generating an overall turnover of 1.8 billion euros, of which 800 million come from semi-finished products for gelato, 60% of which are destined for export (source: Gelato Product Group of Italian Food Union).
ITALIAN CHAINS, GLOBAL RESILIENCE FOR GELATO
Following the blow of the pandemic on consumption, artisan gelato also shows signs of resilience on the gelato parlour chain sector. Overall, the total number of foreign countries in which there are chains is now 65 (there were 56 in 2019). 

Out of a sample of 50 chains with registered offices in Italy, with 1,593 sales points, a survey held in September 2021 by Sistema Gelato shows a growth of 8% compared to February 2020. Sales points that are managed directly or affiliated total 1,186 in Italy and 407 abroad, with a slight upward variation from 34.1% to 34,3%. Plus, 27 of the chains taken into consideration maintained unchanged their opening/closure figures, 15 managed to expand their chains and 8 reduced the number of sales points.
From March 2020 to September 2021, the number of sales points increased in China (+10), Romania (+4), Spain (+3) and England (+3), with two new entries, Slovakia and Czech Republic. On the other hand, the countries that in the same period reported closures were Kuwait (-7), Qatar (-3), United Arab Emirates (-3) and Malaysia (-3), and Ghana and Guatemala left the group of countries with gelato parlours affiliated with Italian chains.
PASTRY, EXPORTS RISE 
In 2021 (source: Confartigianato) Italian-made food and beverage reported an increase of 12.2% compared to the same period in 2019. Performance improved in the niche of desserts for special occasions, with Italian sales abroad increasing by 16.8% compared to pre-pandemic levels, exceeding the +12.5% of the EU average and outperforming the +4.9% of the total of Italian goods. 
The EU is the main destination of the sale of Italian desserts for special occasions with 69.8% of the total, equal to 550 million euros, with France in first place with €159 million (20.1%), followed by Germany with €143 million (18.1%) and the United Kingdom with €66 million (8.4%). Compared to pre-pandemic figures, desserts for special occasions for clients in EU countries have risen by 19.4%, whereas those for non-EU countries have increased by 11.1%. 
In particular, sales show a double-digit growth trend for Switzerland with +84.5%, Austria with +51.6% and Romania with +46.2% (source: Confartigianato). In Italy, the artisan pastry and gelato sectors (which have the same ATECO economic activity code) have 17,514 enterprises with a workforce of 65,000, equal to a fifth of the 86,000 enterprises in the artisan food sector. According to an AIBI – Assitol estimate, the loss of turnover in the pastry sector in 2020 was 40% compared to 2019, when it was 600 million euros.
LEAVENED DESSERTS, PANETTONE: ITALIANS CHOOSE ARTISAN PRODUCTS
From October 2020 to January 2021, the artisan panettone market grew in Italy. For the second consecutive year artisan leavened products exceeded the value of industrial ones and reached 118.5 million euros (3.2% more than the previous festive season) with a quantity of 6,000 tons (+2.2%). artisan panettone was chosen by 470,000 Italian families (source: Nielsen and CSM Ingredients). 

CHOCOLATE, BARS WIN IN ITALY
For the domestic market, Euromonitor International shows absolute consumption values of 4.9 kg per family in 2019, compared to a European average of 11 kg. In 2020 the bar format had the highest growth - 4% - reaching 540 million euros on an overall market with a value of almost 2 billion euros. Covid and restrictions boosted the sale of the comfort food par excellence, with an increase of 18.5% in the first week of lockdown; this trend was also confirmed in the 29th June – 26th July period, even if it dropped to +10.7% (source: Nielsen).
COFFEE, ITALY’S IN FIRST PLACE FOR ROASTING IN EUROPE
In Italy there are approximately 800 enterprises operating in the coffee roasting sector, with a total turnover of 4 billion euros and involving a workforce of 7,000 (source: Consorzio promozione caffè). In 2020 Italy overtook Germany in the production of roasted coffee, reaching first place in Europe with 616,000 tons of beans, 32% of the total production of the EU (source: Eurostat). In 2020, in the EU 1.9 million tons of coffee were produced, an increase of 10% compared to 2010 (1.8m). Production has a value of almost 11 billion euros and is equal to approximately 4.2 kg of coffee per inhabitant.
In 2021 in Italy the import of green coffee increased (+5.4%), as did that of decaffeinated coffee (+5.4%). On the other hand, there was a drop in exports in 2020, which fell by 3.8%, passing from a value of 41 to 38 million euros. Coffee has also been affected by the overall increase in costs, starting with those of the raw material and energy. For approximately the last year, on the London and New York stock exchanges, the quotations of coffee have increased by 80% for arabica and 70% for robusta.
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FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
