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Press Release
(English translation)
SIGEP 2022: LEAVENED PRODUCTS’ SUSTAINABILITY, TRADITIONS AND FUTURE
At the Italian Exhibition Group expo, from 12th to 16th March 2022 at Rimini Expo Centre, the importance for the bakery world of sustainability, healthy ingredients, typical produce and the food of the future, with demos, talks with international guests and training sessions organized by Richemont Club for the 30th anniversary of Sigep Giovani
https://en.sigep.it 
Rimini, 24th February 2022 – At Sigep 2022, space will be dedicated to the great Masters of the baker’s art in the Bakery Arena (Hall B3), which will host no less than 30 events, with demos, talks with international guests and special training sessions.
Sustainability, healthy ingredients and the food of the future are the focuses of the conferences organized by Richemont Club. From the importance of baking with sourdough to bread as a synonym of good health, from long fermentation to circular economy in bakeries, from eco-sustainable packaging to the necessity to integrate carbohydrates in our daily nutrition, there will be really countless ideas for the sector’s insiders. 

In the Vision Plaza (South Foyer) with Gruppo Lievito Assitol discussions will be held on yeast and circular economy and with the AIBI there will be the presentation of a survey realized with Cerved on the data and trends in bakery, which will highlight the sector’s trends in the post-pandemic period.
The program also includes a talk organized by Italmopa and CNA on the volatility of the prices of raw materials for the bread and flour sector, and by media partner Italian Gourmet who presents the permanent forum of Italian bakers and the book “La panificazione in 101 domande” (Bakery in 101 questions) by Matteo Cunsolo. There will also be unmissable meetings dedicated to typical Italian and foreign products, which will be at the centre of demos by Europe’s best Master Bakers. The secrets of typical Italian bread will be revealed and there will be no lack of in-depth coverage of foreign leavened products with events dedicated to typical foreign products by the members of Richemont Club International.
Lastly, during the five expo days, Sigep’s Bakery Arena will host special training sessions linked with the thirtieth edition of Sigep Giovani, staged face-to-face and simultaneously streamed live on Sigep’s digital platform. 

Great importance will be given to the Exhibition of the heritage of Italian bread. At the centre of Hall D5, over the five expo days, Richemont Club will present the creation of typical bread that is the best example of the baker’s art in Italy. A unique tradition recognized worldwide and whose protagonists are countless types of local bread from all over the Italian peninsula and islands.
Partner of the Bakery Arena: Molino Dallagiovanna. Event sponsors: Burro Superiore Fratelli Brazzale

and Icam.
Technical Sponsors: Circuito Made in Italy, Irinox, Goodmorning Paper, Mondial Forni, Moretti Forni, Tecnomac, Tekno Stamap.
 Media Partner: Italian Gourmet
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Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
