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Press Release N° 2 
(English Translation)
SIA 2022, TOURIST HOSPITALITY MEETS UP WITH NATURE
· The Glamping “The Ne[s]t” exhibition presents the evolution of open-air vacations: architecture integrated with nature and connected to digital ecosystems 
· There are more exhibitors in the areas dedicated to furniture and technology than in 2019 

siaexpo.it
Rimini, 12-14 October 2022 – The architectural forms of hospitality and outdoor interact with nature in new symbiotic and reversible ways, to meet a dimension of tourism that has become demanding and increasingly interconnected with the surrounding area and the digital world. A dimension in which the borders between work and travel vanish, and between hyperconnectivity and relaxation, with a new human natural balance. 

This new way to live in locations is at the centre of the Glamping “The Ne[s]t” Exhibition, the project by SIA Hospitality Design that presents the evolution of open-air vacations. A sector of Italian tourism that is increasingly appreciated and which, as of this year, is part of the expo proposal of SIA, following through on the recent agreement stipulated between FAITA FederCamping and Italian Exhibition Group. The expo dedicated to the hotel industry world, held from 12th to 14th October at the Expo Centre in Rimini, simultaneously with TTG Travel Experience and SUN Beach&Outdoor Style, as well as with IBE Intermobility and Bus Expo and Superfaces, brings together the new sensibility connected with travel and prepares to inspire tourism professionals and designers.
TAKING REFUGE IN NATURE
Whoever travels today wants to take refuge in a secluded, quiet place, far from chaos. This trend, already reported by the Swg survey realized for the European railway booking platform Trainline, according to which this year travellers have a greater desire for nature (+31%) and tranquillity (+29%), is also seen in the Camping Report by Campeggi.com: in the first four months of 2022, the site dedicated to outdoor tourism reported an increase in searches of 150% more than 2021 and 8% more than 2019.
SMART ARCHITECTURE WITH ZERO IMPACT
To comply with travellers’ new needs and behaviour, the places intended for hospitality must be in symbiosis with nature by means of “smart architecture”: modular spaces that can be modified through time, are easy to install and dismantle and leave no footprint on the area. This is the proposal of the project “The Ne[s]t” by architect Paolo Scoglio, who is exhibiting at Rimini Expo Centre structures that are perfectly integrated in the natural environment and connected to digital ecosystems powered by renewable energy sources.
NATURE MEETS DESIGN
The project will be presented at the event “Micro-Hospitality in Nature. Smart reversible architecture for nomadic travellers” in the busy schedule of seminars and conferences alternating in the Design Arena and the Camping Arena during the three expo days. The desire for the open air leads to redesigning gardens and outdoor areas, as explains landscape designer Davide Giorgi in the talk “Supernature for hospitality. Style conquers green spaces”, but it will also be a hot topic for interior design, on which the speaker will be architect Gianpietro Sacchi at the conference “Surfing Disruption: riding the wave of new tourism innovating spaces and services for the traveller of the near future”.
A COMPLETE SHOWCASE FOR THE HOSPITALITY CHAIN 

The 71st edition of SIA Hospitality Design highlights innovation, technology, design for the hotel industry, from hotel rooms to spas, and the outdoor cluster. Numerous exhibitors have confirmed their participation: important returns and absolute first-timers. Dorelan, the expo’s bedding partner along with PerDormire, Permaflex and Simmons, once more occupies the area dedicated to supplies, which has more participants than the 2019 edition. High profile returns also on the courtesy line, with Ammon, Groupe Gm and Allegrini, which doubles its exhibit space. The technology area is also back at 2019 level, with companies of the calibre of 5 Stelle, Stark, Vitrifrigo, Vda Group, Samsung, Lg and, among the new entries, Häfele. Repower is also participating with technical solutions for recharging electric vehicles, and IndelB, cooling solutions partner. There are many new features in the area dedicated to indoor furniture and materials, which will host proposals by Afa Adria Frigo and Dupont Corian, as wells as Caimi Brevetti, Pollini, Ponzi, Cafissi, Agorà and Atlas Concorde. The great demand for personalized services drives the Bagno e Benessere (Bathrooms and Wellness) area, which is enriched by new confirmations, including Stenal, one of the leaders in the sauna and Turkish bath sector. The offer is completed by the Camping & Glamping sector, with Bio Habitat, Yala Canvas Lodge, BB Concept, Pircher Oberland, ElleHouse and Pacchiani Holz.
ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Event: international exhibition; organizers: Italian Exhibition Group SpA; frequency: annual; edition: 59th  TTG, 71st SIA, 40th Sun; admission: reserved for trade members only; web sites: www.ttgexpo.it #TTG2022 - www.siaexpo.it #SIA2022- www.sunexpo.it #SUN2022
MEDIA AGENCY: MY PR Lab

Filippo Nani, filippo.nani@myprlab.it; Enrico Bellinelli, enrico.bellinelli@myprlab.it; mob. +39 392 7480967; Giulia Lucchini, giulia.lucchini@myprlab.it; mob. +39 348 7853679; Francesca Magnanini, francesca.magnanini@myprlab.it; mob. 338 6910347;Laura Riva, laura.riva@mypr.it; 347 3304588 
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector. 

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
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