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press release N° 5 
(English translation)
SIA 2022: STRATEGIES & SOLUTIONS FOR OPEN-AIR HOSPITALITY AND TOURISM
siaexpo.it
Rimini, 12-14 October 2022 – It’s written ”Unbound”, but it’s pronounced fluid. It is the topic shared by the 2022 editions of TTG Travel Experience, SIA Hospitality Design and SUN Beach&Outdoor Style, the expos of the tourism marketplace of Italian Exhibition Group at Rimini expo centre from 12th to 14th October. “Without the constraints” of closed borders between countries due to pandemic restrictions, as well as the distinction between inbound and outbound markets. The make-up of the tourism product is enriched by unique elements, and the result is not limited by habitual schemes. And the knowledge and expertise that the calendar of the “Think Future” events puts at the disposal of the entrepreneurs and professionals of the tourism chains to stimulate their creativity are equally "fluid”, with over 200 events with 250 speakers, divided into seven arenas (Main Arena, Italy Arena, Global Village Arena, Be Active Arena, Design Arena, Camping Arena e Beach Arena) during the three expo days.
For the hotel industry, there is a busy schedule of conferences on hot issues for the sector, such as data mining for hotels, the importance of the choice of colours when creating immersive settings for new hospitality locations, the new virtual dimensions of hospitality marketing and smart reversible architecture for the tourism of total and tomorrow. Plus new virtual dimensions for marketing hospitality, the right formula for putting together the right menu, the new paradigms of hospitality and the importance of music design in the various areas of hotels.
For the open-air tourism sector, there will be numerous events for networking: with the FAITA president, there will be talks on Sustainability and Accessibility in Open-air hospitality, on the need to communicate correctly with visitors, new motivations for travelling and tourists’ new requests, management control and the best ways to recruit staff for campsites. Plus 10 suggestions for effectively re-branding camping villages, the style that conquers green areas, swimming pools as protagonists of the hospitality world and Food Courts as a solution for food service in camping villages. The program also features the analysis of data regarding the sector’s sentiment along with professors and researchers of Ca’ Foscari and Bocconi Universities.
For a complete updated list, check out the program using the link https://www.siaexpo.it/eventi/seminari-e-convegni?date=2022-10-12
ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Event: international exhibition; organizers: Italian Exhibition Group SpA; frequency: annual; edition: 59th  TTG, 71st SIA, 40th Sun; admission: reserved for trade members only; web sites: www.ttgexpo.it #TTG2022 - www.siaexpo.it #SIA2022- www.sunexpo.it #SUN2022
MEDIA AGENCY: MY PR Lab

Filippo Nani, filippo.nani@myprlab.it; Enrico Bellinelli, enrico.bellinelli@myprlab.it; mob. +39 392 7480967; Giulia Lucchini, giulia.lucchini@myprlab.it; mob. +39 348 7853679; Francesca Magnanini, francesca.magnanini@myprlab.it; mob. 338 6910347;Laura Riva, laura.riva@mypr.it; 347 3304588 
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector. 

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
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