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press release 
(English translation)

AT MIR 2023 FOUR EXCLUSIVE MASTERCLASSES DEDICATED TO OPERATORS

OF THE SECTOR AND TO THE PROFESSIONALS OF TOMORROW

Organized by Italian Exhibition Group, the event scheduled at the

Rimini Expo Centre from April 2nd to 4th, it is also proposed as an exclusive training platform for all insiders and for those who intend to approach the world of live entertainment
· Training acquires a central role in favoring the development of the sector
· The masterclasses are held by the most respected professionals at a national and international level
· MIR 2023 is the Italian B2B and B2C event of reference for the entire Light, Sound, Visual Integrated System & Broadcast supply chain
https://en.mirtechexpo.com
Rimini, 29 March 2023  - The VI edition of MIR, the event organized by the Italian Exhibition Group, which represents the meeting point for all professionals and live entertainment enthusiasts, is almost upon us. At the stands of the Rimini Expo Centre from April 2nd to 4th, the latest innovations, technologies and solutions for audio, video and lighting will be in the spotlight for concerts, shows, education, retail, museums and hospitality.

This year the calendar of events is richer than ever. And inside there is ample space for training events dedicated both to those who intend to build their working future in one of the sectors linked to live entertainment, and to professionals who wish to update their skills. In particular, the program includes four exclusive masterclasses held by leading names on the Italian and international scene. We are talking about the lighting designers Marco Filibeck and Giovanni Pinna, the producer and sound engineer Alex Trecarichi and the journalist and music critic Pierfrancesco Pacoda.
We start with two meetings dedicated to the world of lighting design, to learn how to accompany live shows with the real magic of light. Specifically, those who choose to participate in the masterclass “La luce che racconta” will discover, together with Marco Filibeck, professor and coordinator of the Lighting Design courses for the Accademia del Teatro alla Scala, how to use light as a language and the expressive freedom that the project itself brings with it. During the course, Filibeck will illustrate some practical examples, which he created, for the staging of important operas.

Also not to be missed is the appointment "Lighting design in the live show - Project and realization" with Giovanni Pinna who, for decades, has been responsible for setting up Vasco Rossi's concerts. Preparing a live lights project is a long and articulated path, which starts from pre-production and arrives at the realization through logistics, technique and creativity. Pinna will explain how to manage each step of this project without ever losing sight of the final result, the show, in which the creative process and the subjective factor take shape.
In a self-respecting live show, a fundamental role is played by sound. Producer and Sound Engineer Alex Trecarichi will take the chair for "BetterMakers - Techniques and tricks to improve your mixes and productions". The masterclass will have a practical and pragmatic approach, during which Alex will reveal step-by-step techniques and tricks he uses that will allow participants to improve their mixes, helping them to achieve a professional result. We will talk about techniques of equalization, distortion, reverberation, stereophony, treatment of the voice always starting from practical examples and applicable to any Digital Audio Workstation (DAW).
Finally, Pierfrancesco Pacoda also returns to MIR with a meeting titled "Festival and territory - What can music do for the cultural and economic development of the areas that host it?". The well-known journalist and music critic will analyze how a musical event, from major concerts to 'boutique festivals', can determine the growth and development of a territory, but also how important music is to transform and increase the attraction tourism in an area. Furthermore, we will try to understand what are the requisites that a musical initiative must have within a successful 'territorial marketing' strategy. These questions will be answered through prominent case histories, from the 'Ibiza' case to Coachella, from the Notte della Taranta to the Riviera Romagnola, from the Serbian phenomenon to some experiences in Africa.
MIR 2023 AT A GLANCE
Organisation: Italian Exhibition Group SpA; Recurrence: annual; Edition: 6th; Open to: professional operators and general public; website: www.mirtechexpo.com
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ltalian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan,
a regulated market organised and managed by Borsa lItaliana S.p.A., has,
with its facilities in Rimini and Vicenza, achieved national leadership over the
years in the organisation of trade shows and conferences. The development of
activities abroad - also through joint-ventures with global or local organisers, in
the United States, United Arab Emirates, China, Mexico, Germany, Singapore,
Brazil, for example - now sees the company positioned among the top European
operators in the sector.
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This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

