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Press release no. 6
13TH INTERNATIONAL HORECA MEETING AT BEER&FOOD ATTRACTION: 
POSSIBLE SCENARIOS BETWEEN SUSTAINABILITY AND ARTIFICIAL INTELLIGENCE
· Italgrob’s International Horeca Meeting, the Horeca world’s major convention, will be held from 18th to 20th February at Rimini Expo Centre in conjunction with Beer&Food Attraction, the eating-out event organised by Italian Exhibition Group.

· A varied programme of talks and conferences on the Horeca sector, where topics linked to new trends, sustainability and artificial intelligence will be addressed

beerandfoodattraction.it
www.bbtechexpo.com
Rimini, 12th February 2024 – Food & Beverage distributors in the Ho.re.ca. sector will be gathering at the 13th edition of the International Horeca Meeting (Rimini Expo Centre, 18th – 20th February) organised by Italgrob - Italian Federation of Horeca Distributors, with the involvement of the main associations - Assobirra, Mineracqua, Assobibe and research institutes - Circana, Censis, ISTAT, Tradelab and Formind.

The International Horeca Meeting - which will be held in conjunction with Italian Exhibition Group's Beer&Food Attraction, the event dedicated to the world of eating out - is the place where the entire beverage supply chain gathers and where beverages play a leading role in the distributors’ and eating-out venues’ meeting, favouring the creation of new business opportunities. The keywords at this year's IHM will be sustainability and artificial intelligence, which, thanks to market data sharing and forecasts, go hand in hand with the now established objective of interpreting the future of the sector and forecasting the opportunities to be seized, with a special focus on training activities. 
The main event will be the Horeca Congress, scheduled this year for Monday 19th February from 11 am to 1 pm in the Neri Room, entitled “Consumption and scenarios in a changing Italy". The congress will also provide previews of the new report drawn up by Censis in collaboration with the Italgrob Federation and Beverage producers' associations.

The International Horeca Meeting 2024 will address the ongoing change in consumer styles and habits as well as the phenomenon of low alcohol and non-alcoholic drinks, which are increasingly popular among Millennials and Generation Z. The IHM stage will also feature exemplary and winning case histories from the Horeca world, while the Beverage industry’s top managers will be key players in discussions with organisations and associations on current issues concerning consumption prospects, distribution and the future.

Click here to see the complete calendar of conferences at the International Horeca Meeting.  
ABOUT BEER&FOOD ATTRACTION 2024
Dates: 18 – 20 February 2024; Organiser: Italian Exhibition Group SpA; edition: 9th; frequency: annual; info: https://www.beerandfoodattraction.it/  

 
ABOUT BBTECH EXPO 2024
Dates: 18 – 20 February 2024; Organiser: Italian Exhibition Group SpA; edition: 6th; frequency: annual; info: https://www.bbtechexpo.com/  

PRESS CONTACT ITALIAN EXHIBITION GROUP
Head of media relation & corporate communication: Elisabetta Vitali; press office manager: Marco Forcellini;

international press office coordinator: Silvia Giorgi; media@iegexpo.it
MEDIA AGENCY: Mind The Pop - Martina Vacca: martina@mindthepop.it, mob. +39 339 748 4994; Fabrizio Raimondi: fabrizio@mindthepop.it, mob. +39 335 389 848; Stefano Chiossi: stefano@mindthepop.it, mob. + 39 388 739 4358.
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This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.
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