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Press Release N° 4
(English translation)
EATING OUT: CONSUMPTION ROSE IN 2021
The sector’s trends at Italian Exhibition Group's Beer&Food Attraction
· After the plunge in spending in 2020, a 17.2% rise to 63 billion euros
· The sector on show at Rimini Expo Centre from 27th to 30th March 
Rimini, 22nd March 2022 – The eating out sector, one of those that suffered most in the two years of pandemic, is now recovering. The repeated, prolonged closure of bars and restaurants, in 2020 alone, caused a drop in spending of over 34 billion euros. A decisive drop from 2019’s 86 billion. 

There was a particularly serious drop in spending on eating out, if one considers that before the pandemic, tourism’s spending alone on food service had a value of 18.5 billion euros, with 8.4 billion euros ensured by foreign tourists, with an added value of approximately 7 billion euros. 

But already in 2021, with the slackening of restrictive measures, things improved. Overall spending on eating out at the end by the year was over 63 billion euros, with an increase of 17.2% on the previous year, even if well below pre-pandemic levels. 

GREAT CAUTION FOR 2022
However, as far as 2022 is concerned, there is still great caution, above all due to the general situation, starting from the current war events, which cause much uncertainty, above all connected with tourist flow trends and the cost of raw materials and energy, which could significantly affect enterprises’ management.
87% report an increase in energy bills of up to 50% and 25% for raw food materials. It remains to be seen how the dynamics of costs will evolve and how this will affect prices for end clients. At the moment, increases are on average 3.5%, while 56.3% of the bars and restaurants do not foresee an increase in their price lists in the near future. 57% of the companies think they will increase their revenue even if, for 60% of the total, it will only be possible to return to pre-covid levels in 2023. The two years of pandemic caused a large downturn in the number of food service enterprises, with over 45,000 closures, while new businesses were 8,942. 

At the same time, the problem of specialized workers worsened, involving over 21% of the enterprises, to the extent that from 2019 194,000 jobs were lost, the majority of which regarded permanently employed staff. 
BEER SALES RECOVERY IN 2021
Beer sales also recovered in 2021, and after the 11.4% drop in 2020, due to the pandemic’s most acute phase, which cost the beer sector approximately 2 million hectolitres, in 2021 there was an increase of 18.4%, mainly due to a rise in domestic sales and, to a lesser extent, to the recovery of out-of-home sales, even if limited to the periods in which venues reopened. The beer sector represents 0.5% of Italy’s GDP, with 900 enterprises and a workforce of 115,000.
Sources: FIPE – Nomisma – IRI - Assobirra
Beer&Food Attraction and BBTech expo are being held simultaneously with Mir Tech (Rimini Expo Centre 27-29 March) 

ABOUT BEER&FOOD ATTRACTION 2022 

Dates: 27-30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 7th; frequency: annual; info: https://www.beerandfoodattraction.it/  

ABOUT BBTECH EXPO 2022
Dates: 27-30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 4th; frequency: annual; info: https://www.bbtechexpo.com/  

 
PRESS CONTACT media@iegexpo.it  

head of corporate communication & media relation: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
