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Press Release N° 2 
(English translation)
AT BEER&FOOD ATTRACTION FOCUS ON THE EATING OUT SECTOR
From 27th to 30th March, at Rimini expo centre, the Italian Exhibition Group expo is back in face-to-face form, simultaneously with BBTech Expo and the International Horeca Meeting.  

Dozens of events scheduled, including workshops, talks and competitions
· Sunday 27th March: “The prospects of the beer market in eating out”
· Monday 28th March the Horeca conference, with the first Italgrob-Censis report 
· The Italian Federation of Chefs’ Championships of Italian Cuisine are back
Rimini, 24 March 2022 – The Food&Beverage Network of IEG will highlight the prospects of the out-of-home sector at Beer&Food Attraction, now at its 7th edition. The appointment with the Horeca world is at Rimini Expo Centre, from Sunday 27th to Wednesday 30th March, simultaneously with the 4th edition of BBTech expo and the 11th edition of the International Horeca Meeting of Italgrob, now a historic partner of Italian Exhibition Group. 

There are numerous events scheduled on the four expo days, divided among the expo’s four arenas: Beer&Food Arena (Hall C5), Beer&Tech Arena (Hall A3) and Fic Arena (Hall C7). As well as these, there is the stage of the International Horeca Meeting (Horeca Arena in Hall A6), this year fully integrated in the expo’s layout. 

Beer&Food Attraction is an appointment not to be missed and alongside the proposals of the companies exhibiting at the expo, stages a program of events able to take visitors on a journey to discover the future of beer in out-of-home in all its forms.
To avoid missing this unique opportunity for updating on the new methods and styles of consumption, the appointment is on Sunday 27th March at the West entrance (https://bfa.ink/partecipa).
Among the numerous talks, on the Innovation & Trend issue, on Sunday 27th March at 12 noon, in the Beer&Food Arena (Hall. C5) talk will be on “The prospects of the beer market in eating out”. The speaker will be Mario Carbone, Account Director of IRI, who will give an overview of the trend of beer market trends before and after the pandemic. From the performance of the premium, super premium e mainstream beer sectors, to the dynamics of the prices and assortments in the sector, through to the prospects for trade members. 

On the other hand, talk will be on the new start of Italy’s out-of-home world on Monday 28th March at 11 am, at the “Horeca Conference”, the most important event of Italgrob’s International Horeca Meeting, which is presenting the first Italgrob-Censis report dedicated to the economic and social value of Horeca distribution after the pandemic. This is a unique in-depth survey of the eating out market, which analyzes the new needs of consumers and identifies the drivers for the development of a strategic sector for the country, from a social as well as an economic point of view. 

Starting out from Italians’ opinions, behaviour and expectations, the report establishes an elementary truth: in spite of prohibitions, closures and restrictions in the two-year pandemic period, eating out continues to be a fundamental component of the Italian way of life. Speakers will include the CEO of Italian Exhibition Group Corrado Peraboni and the president of Italgrob Antonio Portaccio. The meeting will be moderated by Mediaset journalist Veronica Gentili. 

Again on the topic of the way in which out-of-home time and spaces are used, there will be the talk “From meals to snacks: new eating out habits” on Tuesday 29th March at 2:30 pm (Beer&Food Arena, Hall C5). The trends will be described by Matteo Figura, Director Foodservice Italy of the NPD Group, who will explain how mobility, new urban spaces and new needs result in consumers choosing meals that are less demanding, preferring faster breaks in more accessible locations. 

Definitely not to be missed (from 27th to 30th March), the 6th edition of the Italian Cuisine Championships (Fic Arena, Hall C7), organized by the FIC Italian Federation of Chefs and Italian Exhibition Group. 

On the subject of beer and gourmet on the other hand, on Sunday 27th and Tuesday 29th March, at 12:30 pm (Beer&Tech Arena, Hall A3), the program features the training event “Pairing attraction: exalting food with craft beer - GOURMET PAIRING!”. Organized by CAST Alimenti and Unionbirrai, with the participation of Angelo Biscotti, Executive Chef of CAST Alimenti, who will pair some craft beers with a gourmet proposal: a fusion dish combining eastern and western influences. 

The complete program of the events at the expo:
https://www.beerandfoodattraction.it/eventi/programma/seminari-e-convegni?date=2022-03-27 

The opportunities for discovering, tasting and networking go beyond the halls of Beer&Food Attraction and arrive in the venues of Rimini’s old town centre and the seafront zone, thanks to Rimini Beer Week, the distributed event that connects expo attendance with the city, with the fascinating old own centre on one hand and the Riviera venues on the other. Discover more https://www.beerandfoodattraction.it/eventi/rimini-beer-week/programma 

Beer&Food Attraction and BBTech expo are being held simultaneously with Mir Tech (Rimini Expo Centre 27-29 March) 

ABOUT BEER&FOOD ATTRACTION 2022 

Dates: 27 - 30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 7th; frequency: annual; info: https://www.beerandfoodattraction.it/  

ABOUT BBTECH EXPO 2022
Dates: 27-30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 4th; frequency: annual; info: https://www.bbtechexpo.com/  

PRESS CONTACT media@iegexpo.it  

head of corporate communication & media relation: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
