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Press Release N° 5
(English translation)
THE DIGITAL AGENDA OF BEER&FOOD ATTRACTION 2022 CONNECTS EATING OUT
The innovative format of the Italian Exhibition Group expo increases meeting opportunities for the Out-of-Home community. On the platform- after the face-to-face expo - three days, from 30th March to 1st April, of networking between exhibitors and buyers
beerandfoodattraction.it  
Rimini, 22nd March 2022 – Three days, from 30th March to 1st April, to continue and facilitate the eating OUT business with online facilities. The digital agenda, a “data driven” platform that Beer&Food Attraction puts at the disposal of the communities of Italian Exhibition Group’s Horeca expos. Thanks to the expo's digital platform (accessible from the beerandfoodattraction.it site), exhibitors, visitors, media, associations and partners will have the possibility of linking up before the expo opens, having a preview of the new products and event program, arranging appointments with exhibitors, as well continuing match-making after the face-to-face edition, at Rimini Expo Centre from 30th March to 1st April.
The digital agenda was designed and developed for the eating OUT community. A place in which to discover new products, services and technology in advance. Thanks to networking tools such as chats, video chats and webinars, visitors can obtain in-depth info on the products they are interested in.
With a few easy commands, the digital platform, also available in app form for iOs and Android, facilitates the meeting of professional interests and opportunities, ensuring greater interaction between clients and brands. A versatile user-friendly tool, it enables to create a business agenda for trade members and monitor interaction with the various exhibitors, but also to follow or see the demos, workshops and webinars available during the expo and also on demand after the expo closes.
 

The digital platform also ensures international buyers who cannot participate physically in the Rimini event the possibility pf connecting remotely.
Beer&Food Attraction and BBTech expo are being held simultaneously with Mir Tech (Rimini Expo Centre 27-29 March)
 

ABOUT BEER&FOOD ATTRACTION 2022 

Dates: 27 – 30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 7th; Frequency: annual; info: https://www.beerandfoodattraction.it/  
ABOUT BBTECH EXPO 2022
Dates: 27 - 30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 4th; Frequency: annual; info: https://www.bbtechexpo.com/  
PRESS CONTACT media@iegexpo.it  

head of corporate communication & media relation: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
 

