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Press Release N° 1
(English translation)
AT BEER&FOOD ATTRACTION FOR THE RECOVERY OF THE EATING OUT SECTOR
From 27th to 30th March 2022 at Rimini Expo Centre the Italian Exhibition Group event, reference point for the Horeca sector 
· The days and format have changed: from Sunday to Wednesday, for trade members only
· Held simultaneously with BBTech expo and Italgrob’s International Horeca Meeting 
· The Italian Cuisine Championships, organized by the Italian Federation of Chefs, are back.
Rimini, 22nd March 2022 – Everything is ready for the return to a face-to-face edition of Beer&Food Attraction. Now at its 7th edition, the reference expo for the eating OUT world is being held simultaneously with the 4th BBTech expo and Italgrob’s 11th International Horeca Meeting. The appointment is from 27th to 30th March at Rimini Expo Centre, expo days are changed (no longer from Saturday to Tuesday, but Sunday to Wednesday), thus meeting trade members’ visiting requirements. In fact, there is also the new feature of the format compared to the previous editions, with admittance open exclusively to professional trade members. 
The expo is the modern interpretation of eating OUT
In recent years, the expo has become the modern interpretation - smart and abreast with the time - for exploiting the entire experience revolving round eating OUT. Rimini is ready to welcome the reference market to the Italian Exhibition Group expo centre, with a format that confirms its unique nature, thanks to the presence of the entire Out-of-Home supply chain, starting from the key role of beer and the entire beverage sector, then extending into the food sector, proposing all the new products for eating out. The large brands – this year the brands exhibiting at the expo include: Heineken, Birra Peroni, Carlsberg, Coca-Cola, Pepsi, San Pellegrino, Ferrarelle, Red Bull, Surgital, GAI Macchine S.p.A. and TMCI Padovan – consider the Rimini event the perfect opportunity for presenting new products on one hand and networking with distributors with a view to the summer season on the other. Beer&Food Attraction, with the high-profile participation of the beer sector, has also become an unmissable business opportunity for energy drinks, soft drinks and water.
There are numerous partnerships: from the Italian Federation of Chefs to Italgrob, Assobirra to Cast Alimenti
This trend is also confirmed by the important partnerships, with many confirmations and several new entries. In fact, the Fic-Italian Federation of Chefs Championships of Italian Cuisine are back. Also renewed, for three more editions, the partnership with Italgrob, the Italian federation of Horeca distributors, which has reconfirmed Rimini as the ideal location for organizing its International Horeca Meeting, an unmissable appointment for all the chain’s trade members: producers, distributors and venues. The IHM Horeca Arena will feature a busy program of talks and workshops in collaboration with the chain’s trade associations and prestigious research companies who will outline the sector’s future scenarios and opportunities. Beer&Food Attraction will have a new position compared to the 2020 edition - in the heart of the halls - with the aim of creating an even more virtuous combination with all the chain’s players.
For the beer sector, the collaboration has been strengthened with Assobirra, which, as well as granting its patronage to the event for the first time, will contribute with contents and trade figures from the beer sector. In the food sector, the partnership with Cast Alimenti has also been confirmed.
The expo’s layout and Rimini Beer Week
On the subject of the layout of the expos: Halls A7 and C7 are dedicated to the food sector, C5, C6, A3 and A4 to beer&beverage, with A3 shared with BBTech expo, which also extends into A2. A5 and A6 on the other hand will be dedicated to Italgrob’s International Horeca Meeting. The West and South entrances will be open.
The appointment with Rimini Beer Week Rimini Beer Week has also been confirmed. The distributed event will unite the expo with the city’s upgraded old town centre and the venues on the Riviera, enabling to discover an area able to surprise, even more so if drinking a good beer or a cocktail in the right company. 
Beer&Food Attraction and BBTech expo are being held simultaneously with Mir Tech (Rimini Expo Centre 27-29 March) 

ABOUT BEER&FOOD ATTRACTION 2022 

Dates: 27-30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 7th; frequency: annual; info: https://www.beerandfoodattraction.it/  
ABOUT BBTECH EXPO 2022
Dates: 27-30 March 2022; Organizer: Italian Exhibition Group SpA; edition: 4th; frequency: annual; info: https://www.bbtechexpo.com/  

 
PRESS CONTACT media@iegexpo.it  

head of corporate communication & media relation: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi
FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector.  


This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
