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Press Release
(English translation)
TTG 2022, SPOTLIGHT ON TOURISM: 
THE RIMINI EXPO OPENS TOMORROW 
· Opening ceremony with Corrado Peraboni, CEO of Italian Exhibition Group, Jamil Sadegholvaad, Mayor of Rimini, Andrea Corsini, Regional Councillor for Tourism of Emilia-Romagna, Massimo Garavaglia, Minister of Tourism, Pierluigi De Palma, President ENAC, Bernabò Bocca, President Federalberghi and Roberta Garibaldi, Managing Director ENIT. Camila Raznovich, host of TV program “Kilimangiaro. Tutte le facce del mondo” taking part
· On the three days of the Italian Exhibition Group expo 2,200 exhibiting brands, a thousand foreign buyers, 200 events with 250 speakers involved in seven thematic arenas 

ttgexpo.it - siaexpo.it - sunexpo.it
From 11th October 2022 – The 59th edition of Italian Exhibition Group’s TTG Travel Experience opens tomorrow at Rimini Expo Centre. The most important tourism marketplace in Italy, along with the 71st SIA Hospitality Design and 40th SUN Beach&Outdoor Style, features 2,200 exhibiting brands and a thousand foreign buyers, 58% from Europe and 42% from the rest of the world, plus over 200 events. IEG’s expo centre will show the market the best of Italian tourism, with all 20 Regions and over 50 foreign destinations, confirming its role as the reference expo for the Italian outgoing market. 
The three IEG expos will be officially inaugurated at 12 noon in the South Foyer with a talk on “Tourism’s Unbound turning point: enterprise projects for travellers with new sensibility”, moderated by Camila Raznovich, host of the TV program “Kilimangiaro. Tutte le facce del mondo”. Participants will be Corrado Peraboni, CEO of Italian Exhibition Group, Jamil Sadegholvaad, Mayor of Rimini, Andrea Corsini, Regional Councillor for Tourism of Emilia-Romagna, Massimo Garavaglia, Minister of Tourism, Pierluigi De Palma, President ENAC, Bernabò Bocca, President Federalberghi and Roberta Garibaldi, Managing Director ENIT.
Unbound is the leitmotif of the three expos, which describes a new attitude for travelling and hospitality, «freed» from the times and places of traditional vacations and more heedful of tourists’ new requirements. The over 200 events with more than 250 speakers that will characterize the 2022 TTG are distributed over seven arenas and for three days will range from digital technologies such as the Metaverse and NFT, to sustainability and inclusiveness, through to frontier issues such as space economy and space travel, like the expo where business and new perspectives are interwoven and climax in the presentation of the Vision +23 dedicated to «The Re-Coding Game», to inspire professional players to anticipate the need for travel and experiences. The focus is on the open-air sector for SIA, with, among the various events of the two Arenas, the exhibition dedicated to glamping, “The Ne[s]t”, which describes the evolution of this sector, which, as of this year, is part of the expo proposal of SIA, following up on the agreement stipulated between FAITA FederCamping and IEG. Whereas SUN is preparing to assign the “Best Beach” awards to Italy’s most attractive innovative bathing establishments.  
TTG is attended by the most representative trade associations and institutions, which choose the Rimini event to present scientific researches to the market – such as that by the Istituto Piepoli for Confturismo on the Italian market as seen from abroad – to understand the evolution of the travel and hospitality market. These include: ENIT, Federalberghi, FTO, Astoi, Confturismo, National Research Council, ISNART, Milan Polytechnic, FIAVET, Italian Touring Club, ISMED, Legambiente, FAITA – Federcamping, SIB – Sindacato Italiano Balneari, Osservatorio Turistico Nazionale.
TTG Travel Experience, SIA Hospitality Design and SUN Beach&Outdoor Style are held simultaneously with Superfaces, the marketplace on innovative materials for interiors, design and architecture and IBE – Intermobility and Bus Expo, the exhibition dedicated to passenger transport and intermodality.
ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Event: international exhibition; organizers: Italian Exhibition Group SpA; frequency: annual; Edition: 59th TTG, 71st SIA, 40th Sun; admittance: trade members only; web sites: www.ttgexpo.it #TTG22 - www.siaexpo.it #SIA22- www.sunexpo.it #SUN22
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FOCUS ON ITALIAN EXHIBITION GROUP 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for example – now sees the company positioned among the top European operators in the sector. 

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release. 
